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SECOND  SATURDAY  JANUARY  10, 2015:
SEE  YOU  OUT  &  ABOUT,  WE  WILL  NOT  BE  OPEN

(Taking a brief break . . . see you Saturday February 14 from 7-10 pm)

Repaint Chicken Boy 2015

I
t’s been over seven eventful years since Chicken Boy roosted 
on Fig. A modern-day Rodney Dangerfield, he once got no 
respect, and now he is regarded as an icon—of North East 
Los Angeles; of Route 66 Los Angeles; of L.A.’s retro history; 
of good-nature, friendliness, rolling with the punches, and 

steadfastly staying true to one’s self. His quiet dignity and welcoming 
presence have served as a beacon not just for neighbors and visitors, 
but also for his bird brethren, who love to roost atop his head, arms, 
and bucket. Their view of the 
street and distant mountains 
is incredible; ditto the North 
East’s significant Independence 
Day festivities. But the nonstop 
pigeon AirBnB-ing, dearth of 
precipitation, and yes—he has 
been tagged a few times too—have 
taken their toll on our hero, and 
though the fiberglass remains 
dimensionally stable, he is in 
need of dermabrasion and a 
shiny new visage (aka scrubbing, 
sanding, and painting). As the 
unofficial welcoming committee 
for Highland Park, this is only 
right. A fact that was clear to the 
nice folks at L.A. Neighborhood 
Initiative, who awarded a grant 
to Chicken Boy to help in his 
cosmetic revival. No strangers to 
the North East, LANI* has been 
and is working to improve our 
neighborhood by supporting 
maintenance and restoration 
projects, and imagining and implementing creative new ideas that 
compliment the community’s energy. This grant comes with a match 
provision—so we need to raise at least $2,500 to make this all happen. 
And just as we did with the campaign, Relighting the Historic Signs 
of Figueroa Street (see related Highland Theatre story), North Figueroa 
Association will oversee this project. We have several levels of (tax-
deductible) contributions . . .

 $25 Friend of CB Membership Card + Poster Pen
 $50 Membership Card + Poster Pen + Floaty
 $100  Membership Card + Poster Pen + Floaty Pen + 

Treasure Box
 $500  Membership Card + Poster Pen + Floaty Pen + 

Treasure Box + Rooftop Visit/Photo Op for Two
 $1000   Membership Card + One of every CB Souvenir + 

Rooftop Visit/Photo Op for Two
k

By check, payable to “North Figueroa Association” 
c/o Future Studio • PO Box 292000 • Los Angeles CA 90029

By PayPal: northfigueroa@gmail.com
(Please include your name, mailing and email addresses)

 
* Los Angeles Neighborhood Initiative (LANI) works with committed community members 

to revitalize neighborhoods through improvement of public transportation corridors, 
urban greening and business district projects.

Happy New Year!  あけましておめでとうございます

“Mötley Crüe,” 1983 – Gary Leonard Collection of the Los Angeles Public Library Photo Collection
Vince Neil, Tommy Lee, Nikki Sixx, Mick Mars. All dolled up and looking pretty in this exclusive portrait, Mötley 
Crüe are among the first of the wave of Heavy Metal rock bands on the Sunset Strip, and the first to achieve 
major national success.

FROM POP TO THE PIT
The LAPL Photo Collection Celebrates 

the L.A. Music Scene, 1978-1989
PHOTO EXHIBIT on Display in LAPL’s History & Genealogy 

Department (Level 4) from January 8 to June 28, 2015 
(Opening reception: Thu. Jan. 8, 2015 • 6-8 pm) • lapl.org/events

LA Central Library • 630 W. Fifth St. • Los Angeles CA 90071

/
In conjunction with this exhibit, the Los Angeles Public Library and 
Photo Friends are excited to present a special FREE LECTURE 
SERIES featuring notable local music photographers. 

in the Mark Taper Auditorium, Central Library 
All programs start at 2 pm. 

Seating is on a first come, first serve basis; doors open approximately 1/2 hour before 
start of programs. Go to lapl.org for parking info (validations w/ library card)

•  Sat. January 10, 2015: Jenny Lens
•  Sat. February 7: Gary Leonard 
•  Sat. April 18: Ed Colver 
•  Sat. June 13: Neil Zlowzower in conversation with Jeff Schwartz 

/
There is a 156-page CATALOG available 
with over 100 LA music scene images from 
the LAPL Photo Collection, edited by Wendy 
Horowitz and Christina Rice. Available at the 
lectures, in the LAPL Library Store, Chicken 
Boy Shop, and amazon.com
All proceeds from sales of the catalog benefit Photo 
Friends’s programming

/
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Somewhere in Between
(is somewhere at LAX*)

I
f you happen to be at LAX sometime in the next few months, 
perhaps you will be lucky enough to have some time to 
contemplate this video installation by Bia Gayotto. It’s got a 

hypnotic quality that is sure to provide a nice contrast to the bustle 
of the airport. It reflects everyday life in Los Angeles by a variety of 
people who all share a connection to Route 66.

Somewhere in Between: Los Angeles is an installation featuring 
unhurried video portraits that explore how identity and culture 
intersect in places, objects, and people’s lives. To capture the diversi-
ty of Los Angeles, the artist conducted interviews with 14 residents 
who live along the iconic Route 66 that connects Pasadena to Santa 
Monica, and who also identify as belonging to two or more places or 
cultures. Using a video camera, the artist then observed and docu-
mented the surroundings of her subjects, their activities, and wider 
glimpses of the city. The resulting artwork is an intimate perspective 
on the inseparable and omnipresent forces of culture, identity, and 
place by revealing aspects of a person through food, dress, and habits. 
The video’s compositions are carefully juxtaposed between ordinary 
events such as folding laundry to more thought-provoking abstract 
compositions. The sequence of scenes creates fleeting and serendipi-
tous associations between people and their environments, depicting a 
multilayered portrait of the greater Los Angeles area.

*Terminal 3, Ticketing (open to the public)  

Highland Theatre Sign

L ocal area reisdent Carl Haney volunteered to 
help maintain the historic sign by changing the 
burnt-out lightbulbs. You may have seen him and 

assistant Emmanuel Lara waaay up there this past October. They’ve 
also helped with the Mannings Coffee Store sign. Both Mannings and 
the theatre sign (yes, we know the A isn’t lighting at all; probably a 
wind-related problem) are needing a bit of electrical repair, and will 
hopefully be fixed and lighting up the corridor again soon. We have a 
little left in maintenance funding from four years ago when we origi-
nally restored and relit the signs. If you’d like to donate to the mainte-
nance fund and help build towards a Figueroa Street historic signage 
district, please email: futurestudio@sbcglobal.net. 

LA City 
Merch @
Chicken
Boy
Shop
Stainless steel laser-cut map of LA (7x5 map in black frame) $32 • Stainless steel map of LA cuff, matte finish $37 • Etched stainless steel map of LA drop earrings $42 • chickenboyshop.com (shop visits/pickups available by appt.)

Dear Visual Artist,
Another year, and another opportunity to not procrastinate about Your Artist’s Statement. True, it’s not easy to craft a concise series of words into honest, 
understandable-by-a-regular-person sentences that describe your visual ouevre, and maybe you’ve heard an Artist’s Statement is outre or believe that the work speaks 
for itself. We get it, artist = nonverbal. But the composing of an Artist’s Statement is a useful exercise, and in the super-competitive Art World, you will someday be 
asked for your statement, or to speak about your work. Even though no one else makes the art you do, it’s competitive out there; if you are serious about showing and 
selling, shouldn’t you care enough about your work to be able to talk about it? People really do want to know more. 

Start with simple answers to these questions (don’t overthink; spend no more than 1 minute on each):

• What is my primary creative practice ___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• How did I choose this practice _____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What is my creative philosophy __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What are my creative motivations ____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• Who is my audience ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What are my creative goal(s) in 6 months _________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What are my creative goals(s) in one year ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What are my creative goal(s) in five years _________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What are my creative goal(s) in ten years _________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What part of my practice do I like best _______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

• What part of my practice do I like least ______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Take that basic information and start to piece together Your Artist’s Statement. It can and should be revised periodically. It can take many forms, but a typical one has 
these components—
•  First paragraph: Begin with a simple statement of why you do the work you do. Support that statement, telling the reader (aka your potential collector) more about 

your goals and aspirations.
•  Second paragraph: Tell the reader how you make decisions in the course of your work. How and why do you select materials, techniques, themes? Keep it simple and 

tell the truth.
•  Third paragraph: Tell the reader a little more about your current work. How it is grew out of prior work or life experiences. What are you exploring, attempting, 

challenging by doing this work.

PS: It should be no more than one double-spaced-page. Ask a friend to proofread it. It doesn’t have to be super-designed, just clean and neat. Don’t forget to add your 
contact info somewhere. Good luck!


